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TSL Jewellery is positive about the
future amid a drop in the tourists
number from Mainland China and a
lackluster retail environment.

The Group has shifted its business
focus to the local market in order to
balance out the impact of dropping
number of Mainland visitors. By
implementing a “store-for-store”
strategy, it further strengthens its
store network and broadens local
customer base by expanding into
residential areas and shopping
malls along the MTR railways.
What is more, a new outlet store
was opened in Causeway Bay in
November to attract and provide
convenience to holiday shoppers
during the peak season of the year.

In Mainland China, coupled with
the self-operated store model, the
Group continues to expand its fran-
chised store network and targets to
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Liu’an Baida in Anhui Province
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increase at least 100 POS per year in
the upcoming years to increase market
share.

With the slow-down of demand for high-
ticketed products, the Group has placed
efforts in diversifying its product portfolio
to include items of varying prices to
meet demands in the end-user market
and to cater for changes in consumers’
needs, in particular the ones of young
customers — who are widely recognised
as the next generation in the consumer
market.

Apart from retail and franchised store
networks, the Group is also building up
its online channels and its e-business
has achieved satisfactory development
during the first half of the year. In addi-
tion to the existing well-known e-
business platforms in Hong Kong and
Mainland China, i.e. HKTV Mall, T-Mall,
JD.com and VIP.com, the Group will
continue to explore more new channels
and expect that its e-business will be
able to maintain this high growth rate in
the second half of this year.

The Group is also committed to en-
hance its core competence by taking

| better resource allocation, stringent cost
B control and cautious investments. Mean-
| while, the Group will also continue to

maintain close communications with its
stakeholders and potential investors,
allowing the intrinsic value of the Group
to be truly reflected.
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Operational Focus
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2 3 new stores opened between September and November

Store network coverage SEE N EFLES

Location No. of stores
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The Group has extended its footprint to 100 cities and the new ones (As of November 30 #%:11}J30H)
include :
. N . Mainland Chi Bilapitih
SR PU TS R R 100 (BT » SLrP IR ainland China P 7175 245
e Self-operated /17 /% 177
Bengbu, Anhui Province Z-#& IR T e Franchised Juiti 68
Handan, Heibei Province Ja/1L44 H &R AT .
. N . N Hong Kong #& 30
Jiangyin, Jiangsu Province JT&f#& et
Jilin, Jilin Province EHk& &6k Macau Y 3
Liu'an, Anhui Province 248148 /N2 Malaysia &2 76 i 3
Tangshan, Hebei Province Ja 1t &R LI
Zhanjiang, Guangdong Province &84 58T Japan H A 1
Zhumadian, Henan Province i E§ & & & 5 Total 282
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Tt TSL | &%l proudly supports
UNICEF HK via its “Your Little
- Their Mickle” charity cam-
paign. Money raised will go to
+ UNICEF’s Water and Sanita-
@ tion Programme in Mainland
China.

This three-year campaign is
- comprised of two parts: CASH
%" DONATION — where the com-
pany will match every dollar its
customers donate and
CHARITY SALE - which fea-
tures six prestigious items,
Top management from the Group and representatives from _namely the Memory Of Love
UNICEF HK posted for group photo (from left to right: Ms Estella Jewellery box, Estrella diamond
Ng, CSO&CFO, Mr Tommy Tse, Deputy CEO - Supplies, Ms Annie mpbrella, 10X jewellery loupe
Yau Tse, Chairman and CEO, Mr Tse Sui Luen, Founder of TSL, ’ i

Ms Charlie Young, UNICEF HK Ambassador, Ms Jane Lau, UNICEF Double  happiness  chopstick
HK Chief Executive, Mr Lambert Chan, Deputy CEO - Commercial) set, “Thank you, Love” coaster

REFFARUNICEF HK(CE—BARK (HENE: BRAMEHEE and Red packets. All proceeds
L FLt, BB (EREE)BEREE, TRRITHRAEHT deducting cost will be donated

-

2@ L L, EEAHNH G BEAL, UNICEF HKAFEFRIEPE, 10 UNICEF HK.
UNICEF HKM 2 B Z|F#% 1, BIfTEiaE: (EB) B E44L) -
The official launch event,

which featured Charlie
Young— UNICEF HK Ambassador, was held on December 9 in The One,
Tsim Sha Tsui. Together with Ms Young, top managements from the
Group and UNICEF HK witnessed the inauguration of the three-year
project to help poverty children.
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Jermaine Jackson — America’s singer, composer and member of the NG
well-known pop music family group The Jackson 5 — PP star
endorses this event by writing and singing the theme sz cgipm =
song iPANDAS.

Frequently Asked Questions

Jermaine Jackson
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Mr Tse Sui Luen kicked off the
campaign with Ms Charlie
Young and Ms Jane Lau
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Q: What is your Christmas is a traditional peak season as more purchasing
expectation for the power will be unleashed during the holidays. We expect
Christmas peak the retail industry will have a better time than the first half
season? year. Comparing with the same period from last year, we
are still not very optimistic due to the fact that the number
a of tourists from Mainland China is going downward. We are
BREH SR shifting our focus to target on moregzJ Ioc?al market to balance
HAR BB ERIT  out. At the same time, we are also expanding our store
network in Mainland China in order to capture this fast-

AR ? growing market by adding more franchised sFt)ores.
Q: Do you see We can see much potential in e-business and we are
much potential in e optimistic that sales from e-channels can have a bigger
-business in the contribution to the Group, while it posted a dramatic
future? increase on the Singles Day (November 11) as com-
pared with the same day from last year. We expect
FAREBFRGEEEE even more significantly improved contribution from this
sector to the Group in the upcoming years and this is
BN ? expected to complement its existing e-business platform

and the Group’s brand.

Investor contact: Ms. Maggie Poon, Head of Corporate Communications
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Tel: (852) 2355 5661 Email: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company’”, together with its subsidiaries the “Group’) (incorporated in Bermuda with
limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to
transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the
time of preparation. No representation or warranty (express or implied) is given as to the accuracy or completeness of the information herein.

b% Please consider the environment before printing this newsletter.
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