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National Golden Week Promotions Hit the Mark

E-commerce plays an essential role in the development
of Chinese economy. In 2020 so far, online retail sales
have gained strong momentum. According to the data
from the National Bureau of Statistics, Mainland China‘s
total online retail sales in the first half of 2020 have
reached RMB5,150 billion. This represents a 7.3%
increase year-on-year. To capitalize on the e-commerce
growth, Tse Sui Luen Jewellery (International) Limited
(“TSL Jewellery” or “the Company”, together with its
subdidiaries the "Group") has strengthened its
collaborations with e-commerce platforms. In addition to
Tmall, Vip.com and JD.com, TSL Jewellery has
collaborated with China Merchants Bank for a new
online flagship store. The new flagship store offers over
100 intricate products and provides an interest-free
installment payment method, allowing customers to
have more flexibility in their purchases. Live streaming
function was also  launched on the e-
commerce platforms to introduce promotional products
and allow customer interactions which received positive
feedback.

To capture the business opportunities during National
Golden Week, the Group launched a series of limited
promotions to boost online sale performance on
selected e-commerce platforms. With the targeted
promotion, the online sales performance during the
National Golden Week was satisfactory and recorded an
encouraging growth compared to the same period last
year.

In the future, the Group will continue to allocate more
resources to e-business development and explore
additional opportunities in e-commercial collaboration. It
will continue to adhere to its brand of “Trendsetting
Craftsmanship”, while providing exceptional customer
service. With its solid foundation and brand presence,
the Group is confident that it will continue to thrive in
the long run.
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The online sales performance during the National Golden Week was
satisfactory.
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new stores opened from July to
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The Group has presence in 134 cities in Mainland China
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Store network coverage EEISHEHKEE

No. of stores [EfE{ B

Location IthEh (As of 30 Sep 2020
#Z2020495308)
Mainland China S A3 453
Self-operated &% 182
Franchised — JI28/% 271
Hong Kong & Macau &8 A B F5 31
Malaysia F52&FA 52 6
Japan HK 1
Total #2&{ 491
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The 12 Treasures - TSL’s uncompromising dedication to perfection in
jewellery making and craftsmanship truly brings these amazing
designs to life in a chic, modern collection of spellbinding
enchantment.
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Safeguard Supply Chain and Product Excellence for Long-
Term Success

Ethical supplies and quality products are crucial in the Group's

purchased from legitimate sources that are conflict free and in
compliance with the United Nations resolutions. A clear
procurement guideline has been established to ensure tenders
are selected fairly. Only suppliers that have met the Group's
quality requirements and comply with all applicable laws and
regulations are selected and added onto the supplier list.

The Group has also implemented measures to audit finished
goods and vendor performance. Product quality must meet
industry standards, including the relevant laws in its operating
regions. All products must carry an essential information label
including product origin and quality accreditation to ensure
product excellence. Vendor performance is evaluated based on
four criteria: performance management, communication,
performance benchmarking, and accountability. This process
guarantees that the products and vendors maintain their
standards.
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long-term development and success. The Group has

requested its suppliers to integrate sustainable and %l?ﬁl’%ﬁ@? EERISE A mB R it ﬁﬁﬂ’]%ﬁﬁﬁl%ﬁ\ﬁ’\]%ﬂfg" FiBEEm
responsible practices in their business operations. In the ARETERE  ORFTEEEMENREREZE , IAERRE
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procurement of diamonds for example, it adheres to the
international industry code of practice. The Group only
sources diamonds from ethical suppliers, who comply with the
Kimberley Process Certification Scheme. The diamonds are

Frequently Asked Questions

Q1: How does the Group boost the 020 sales performance?
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Al: The Group is striving to create a seamless online and offline shopping
experience. It has established a "WeChat Work" platform which allows sales

staff to provide a more personal after-sales service and encourage repeat BRE—H-HNWEEBRE  MoBBEEEELE
business. The platform is also used to share the Group's latest promotion. E -G £EEEBAAZTEEENEhERRN
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The Group is planning to launch an online customization service later this year.
Customers will be able to personalize the jewellery pieces they have selected
and arrange for the products to be delivered any time.
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Q2: Festive season is coming. What is the Group’s expectation for the
performance on “Double 11” and Christmas?
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A2: Since 2015, the Group has participated in the "Double 11" shopping gz: EEE015FER—EERSHE T8 — | &Y
festival and has seen consistent growth every year. According to the "Global IR EREEENNERE - BETEEN
Consumer Insights Survey 2020 China Report" by PwC, the luxury market in ((ggg; ERNEREE - HEEBR|EDEY
Mainland China may see stronger sales and demand in the remainder of 2020 TeE@ER) HE . 2020 TR AESE S
compared to the rest of the world. The Group's total gross merchandise K ED RS TEMNERAEHEMER R E
volume across various e-commerce platforms is expected to register a BNERY - EEFES  ARAMEEFSETamNEs
favourable growth during the upcoming festive season based on the 5 BRAEENERREFERER  SABEHE
consumption sentiment in Mainland China and the Group's product and LpmEESEmEEERE -

customer experience strategy.
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