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Longstanding Culture of Customer-centric Service

The COVID-19 pandemic has raged on for over a year, bringing
unprecedented challenges to the entire retail industry. Against
the headwinds, Tse Sui Luen Jewellery (International) Limited
together with its subsidiaries the
“Group”, HKSE stock code: 417) has remained resilient, and
was proud to be conferred the “2020 Service Talent Award”, a
prestigious accolade regarded as the “Oscar” of the retail trade
in Hong Kong, in raising the awareness of service within the
retail industry; and the Quality Service Retailer of the Year -
Silver Award at the "2020 Quality Service Retailer of the Year",
which is an effective service performance assessment tool
Both programmes were
organized by the Hong Kong Retail Management Association
and it definitely proved a welcomed shot of

(“TSL” or the “Company”,

through mystery shopper visits.

(HKRMA),
encouragement for the team.

Rooted in Hong Kong for 60 years, TSL is one of the best-known

Mrs. Annie Tse, Chairman and CEO of the Group, and our award-
winning team.
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jewellery brands locally. It has always been committed to a

customer-centric approach, focusing on customers’ shopping _

experience and regarding the provision of quality service and B
products to customers as the highest priority. The Group firmly
believes that quality customer service would create in the
customer a sense of being valued and heard, therefore, our
frontline staffs always focus on the importance of the “human
element” in serving customers. A culture dedicated to service
excellence, created from within, is the key to the Group’s

success.

The Group is devoted to persistently elevate its service
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standard, including the service provided by employees as well oo y ot -
as the shopping environment in its stores. TSL is determined to ke Eég}iﬁi&ﬁmmﬁﬁmgigﬁ ’“.?1 SEREMNESH
equip itself to tap the changes in the post-pandemic retail 3‘“?++)\FK§U%&§¥E W AO R MMEITRE - IR
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industry and continue to cater to customers’ needs.
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new stores opened from January to March 2021
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The Group has presence in 129 cities in Mainland China
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www.tslj.com

Store network coverage EEHEME B
No. of stores |G E{H

(As of 31 Mar 2021

Location it Eh

#HZE2021F3H31H)
Mainland China &7 B A 3! 450
Self-operated 5575 173
Franchised — JI28/% 277
Hong Kong & Macau &8 A B FY 28
Malaysia F52& FA 22 6
Japan HZ 1
Total #2 € 485
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Sustainable Development |
Official E-shop Now Open! R AE(LE - HHMECHTRIETEL - LIS FE(Li
Amid slowing economic activity, COVID-19 has led to a surge in  ZRHBEEZE - KILEHEEXNE(®L  SRMEEELSRE
e-commerce and accelerated digital transformation. The growth 2R2021%E388H FF= -

in new retail is being driven by underlying consumption trends o " . e
globally. Some would suggest that in the future “new retail” RERMAEHRE  SERRRY "RASE, B8  EHEER

might be the key catalyst to unlock the next wave of retail % - EREEFRERRUZ9IRVIPEETI - L_J—-EEE§ B it
growth. TSL strategically positions itself to take advantage of the ’%5?1/::%5”5'3 RBER - 3 lﬁﬁﬁﬁﬁﬁ#jm%ﬂﬁlﬂ °

changing consumption habits that are redefining the market. To SR E ST S EEYS TEENEELES  TEBUNRES
capitalize on this change in consumption pattern, TSL has BEEDENS F Y - EEENTDEES %fﬂ?ﬁsﬁuya/]%?t
unveiled its official Hong Kong online store on 8 March 2021. Sy R  EESELEER i“LﬁAT’E%H:E%

Celebrating the opening of the e-shop, the Group has launched {4 . [ IRt EE T IEE BT RAYSY EHoR
an “Opening Surprise” promotion comprising coupon giveaways,
a 10% reduction on regular price jewellery items and discounts
for VIP members. It marked the perfect time to shop for the
Group’s signature and exclusive collections, which showcases
the impeccable craftsmanship.
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The TSL Hong Kong e-shop enriches the Group’s digital presence ‘o BB i
and strategically complements its online footprint in China, Oper“n{ i il e,
where it has opened online flagship stores on several banks’ SURPRISE

online mall platforms and established partnerships with major e-
commerce platforms, to seize the sales opportunities in
Mainland China’s retail market recovery. BB S E R HKS 1000
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Frequently Asked Questions

Ql: The Hong Kong Government is set to launch the $5,000 electronic fI1: ERRT s ElREE5,000tEFHE S - MREXK
vouchers scheme to stimulate local consumption. What is the Group’s HE - EEHERFEIBMEER?

view on this scheme? Bl BIAESHAMSETENEL—TED -
Al: The e-vouchers scheme will help to stimulate local consumption to R - EEEH  BHHESRINEFHERARHEE
some extent. The Group expects the e-vouchers to be more beneficial to CBINERY FmE - RBF - NEEFZHE

retailers of daily necessities such as food and homewares. Currently four BERERGEETHESE  EEEREBRAR
electronic payment service providers were picked for the scheme, the HEBTERRRAHMENIBREIEEZMN
Group would like to suggest the Government and providers to exempt or BINER - LUBKEPAaIE -

subsidize for the additional charges required in the payment process to

lessen the burden on retailers.

Q2: This year, the Ching Ming Festival and the Easter holidays fall on the B2: SaERYSIREN RS BEEEEE . ﬁylgggafhé
same period and combine into a 5-day public holiday. What difference did REE - SREEEERER . AHNEBERNEDE .

the Group see in the consumer sentiment and consumption habit during EEAAREIIR?
this period compared with that of last year? . oy e B
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A2: Lately, the number of confirmed COVID-19 cases has begun to fall. THAE—BAhEEREEEES D AN
Coupled with the vaccination program launched by the Government since EEWEIS - 1LY - MEHEEE  BRISS
January, the consumer sentiment has improved. A partial easing of social- SrexpEmowpressr = e 10K . REESEEE
distancing rules, especially the extension of dining services to 10pm, has %ﬁ‘rﬁté\%gﬁxﬁﬂ BuEm = 595?1?)17\}!3’]%}%”%
encouraged more consumers to go out and spend the 5-day holiday. Overall Eﬁ%%ﬂttiﬁﬂ BE2019F M LA = B iE
sales and traffic over the 5-day holiday were better than last year, but still 73791\ oA e Eafjpa’f—fﬁﬁ WETAER - T

far from 2019. The recovery in sales for stores in tourist districts was slow, ﬁﬁ”\‘%%@ﬂ’\]?ﬁffﬁ’%fﬁ E A IEAE -
whereas those in local districts fared better. e BRI

Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited (“TSL Jewellery” or the “Company”, together with its subsidiaries the “Group”) (incorporated in Bermuda with limited liability) for
reference and general information purposes only. It is not intended to be a recommendation with respect to any investment decisions and should not be construed as an offer to transact any securities, or solicitation
of an offer to transact any securities. The information contained in this newsletter has been prepared using the information available to the Company at the time of preparation. No representation or warranty
(express or implied) is given as to the accuracy or completeness of the information herein.
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