Jul 2022

sshot

Corporate News |

Steadily Onwards for Take-off at the
Opportune Time
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Tse Sui Luen Jewellery (International) Limited ("TSL ##% TS TSL
Jewellery” or the "Company”, together with its subsidiaries,
the "Group”, HKSE stock code: 417), announced its annual
results for the year ended 31 March 2022 (the "Year").
The turnover of the Group for the Year increased by 4.5%
to HK$2,767.8 million. The profit attributable to owners of
the Company for the Year was HKS$15.5 million, as
compared to the loss attributable to owners of HK$44.0
million for FY2020/21.
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(From left) Mrs. Annie Tse, Chairman and CEO of the Group

Driven by the reviving economy and improving consumer
sentiment, the Group's business has gradually recovered
during the first three quarters of the Year. The Group

and Ms. Estella Ng, Deputy Chairman, Chief Strategy Officer
and CFO of the Group
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recorded an increase in the turnover of the Hong Kong and
Macau businesses. However, the retail sales in Hong Kong
have sharply plunged since the outbreak of the fifth wave
of pandemic. Despite the recovered Mainland China
economy during the first three quarters of the Year, a

HBEERHELL
RBPEITT e
BIREEE (E5) BRAS ( EIREKE. % TAT,  EEH
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to the local flare-ups in some domestic regions in the
fourth quarter.

The Group's E-Business has an impressive high double-
digit growth in turnover during the Year with improved
sales attributable to the enhanced product assortments
and seasonal promotions. The Group will keep upgrading
its digital platforms and strengthening the collaboration

with online marketplaces in order to capture more online ifﬁfﬁ TEAMBERE  KREFEAMBSENERBRFRE
sales and provide exceptional shopping experience. BRI -
REE  EEBSFHBEXRFEXRRSESMUBILE  BWNERE

The outlook for the global and local economies is still
uncertain. "In the future, the Group will keep adopting
prudent cost-effective measures, maintaining healthy
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inventory level, optimizing both retail stores and e- HEERPHKBRAMSERSNEBEAEEY  ESETERTHAS S
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time," said Mrs. Annie Tse, Chairman and Chief Executive
Officer of the Group.

Operational Focus
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Store network coverage EEIHEREES

No. of stores [E##EIHE
(As of 30 Jun 2022

new stores opened from -
2 O Apr to Jun 2022 #HZE2022F6H30H)
RNIER2022F4BE6 AHAERERR Mainland China & Bl A i 469
Self-operated 55/5 183
The Group has presence in 119 cities in Franchised ]ﬂ”fE - 266
Mainland China Hong Kong & Macau & &2 27
SERPEAMAHERSEREKT Malaysia S55RFE I3 6
Japan HA
Total #2%] 503
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Sustainable Development
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Caring for Our People
Keen Emphasis on Physical and Mental
Health

Although the recent operating environment has been
challenging due to the resurgence of the COVID-19
pandemic, the Group managed to stand its ground and

improve its sales performance, thanks to our devoted MRBHRES SERFELSOEE  LEBEDPREEMPIMEA
staff members who have been accompanying the Group & °
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The Group always believes employees is its most valuable
asset, so the physical and mental health of employees, as
well as their work-life balance are the Group's top
priority. Various recreational and sports activities have
been arranged for employees to participate in, including
free yoga courses and night jogging courses, aiming to
maintain the physical and mental health of employees,
and develop their individuality in the process.

It has been a tradition for the Group to arrange employee
gatherings and giveaways during festive seasons to
celebrate with its employees. The Group has also
organized company banquets in June to express its
appreciation and gratitude to employees, along with the
presentation of long service awards to recognize
employees’ valuable contribution.

In the future, the Group will continue to strengthen
employee relations, and focus on the personal
development of the staff, as well as organize various
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recreational and team building activities in order to
create a caring and harmonious working environment.

The Group hosted banquets in June to express its gratitude to staff
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Q1: How did the Group perform after the disbursement of the p§1. BEHEFNEBE RN BRIHEEERSE @ £6H%
first batch of electronic consumption vouchers and the  jgzz=iE#n{F ?

relaxation of anti-pandemic measures?

Frequently Asked Questions |

Al: After having been affected by the fifth wave of the &L \{‘E\%Eﬁ?%% éfﬁ ' %Tttfﬁ'é ) HBESNBENA
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consumption vouchers has stimulated consumer sentiment. The
increased value of the consumption voucher and the relaxation of
anti-pandemic measures have also effectively boosted the foot
traffic and sales performance of the Group. The Group achieved
consecutive year-on-year growth on the sales of Hong Kong
between April and June.

Q2: What is the Group's expected sales performance during
the upcoming summer holiday, as the second batch of
consumption vouchers will be disbursed in August?
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A2: Due to strict quarantine requirements for inbound visitors and
the uncertainty about border-reopening arrangement, the
number of tourists is expected to remain low. However, the Group
believes that the relaxed social distancing measures and the
disbursement of second batch of consumption vouchers will help
to boost local consumption. The Group is arranging to provide two
new payment methods to bring ease to customers. Marketing
campaigns will also be launched to capture the business

opportunities brought by the Consumption Voucher Scheme. Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)
(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or
completeness of the information herein.
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