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Corporate News

Love is in the Air: The "Theory of Love”
Campaign presented by DUO by TSL

The romantic love between each couple composes a unique
and exclusive love story. As reflected in the brand concept
of DUO by TSL, "We Do", Tse Sui Luen Jewellery
(International) Limited ("TSL Jewellery” or the "Company”,
together with its subsidiaries, the "Group”, stock code:
417 .HK) has collaborated with renowned lead singer of
RubberBand, No.6, and his lyricist wife, Tim Lui, to introduce
its first major branding campaign titled "Theory of Love" to
coincide with Valentine's Day this year. The campaign
promoted a series of lover-oriented jewellery and services
for couples to celebrate their important moments and
commemorate their everlasting love, including the flagship
SINA MINA couple ring series.

The campaign comprised four episodes of the couple's love
journey in a storytelling approach, which spans over 23
years and counting. The celebrity couple described what
"love” means to them and the philosophy behind their long-
lasting relationship, showcasing their own "theory of love” to
the outside world. The campaign aimed to generate
resonance among younger generations by collaborating with
celebrities and to promote the brand on social media
platforms such as Facebook, Instagram and YouTube.

SINA MINA is the latest signature collection presented by
DUO by TSL. lIts iconic double-ring design represents a
perfect union, with the two intertwining rings symbolizing
the lifelong pledge to be together, always.

DUO by TSL also leveraged on the popularity of the
campaign to attract customers to visit its booth in the
wedding expo, providing VIP privileges to customers who
have registered through the social media of TSL Jewellery
during the "Theory of Love" campaign, as well as offering
limited-time offers to the promoted products, further
boosting the conversion rate from the online marketing
campaign.
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SINA MINA collection represents the perfect union of you and
your Joved one; two rings intertwined with one another
symbolizing the pledge to never be separated
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Operational Focus

new stores opened from
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Sustainable Development

Constant Improvement: Wins the
Outstanding QTS Merchant Service Staff
Award

TSL Jewellery shows that it cares for its customers by
offering the most genuine and distinguished service and
experience. The Group's service excellence was
recognized by winning the Outstanding Quality Tourism
Services ("QTS") Merchant Service Staff Award from
the Quality Tourism Services Association in February
2023. The Group has also been an accredited merchant
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20 consecutive years.

Thanks to the dedication of its staff, the Group is no
stranger to industry recognition. An establishment is
required to pass stringent annual assessments and
demonstrate outstanding service quality in order to be
accredited. These prestigious awards and
acknowledgement of the Group's achievements in the
retail industry are a testament to the premium service
provided by the Group and its frontline staff.

As the Group unswervingly pursues improvements in
service quality, it provides different professional training
to the staff, including workshops on knowledge of
jodeite products and diamond grading, to keep staff
abreast of the market trend while deepening their
professional knowledge across all of the Group's
product lines.
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Frequently Asked Questions

Q1: How did the Group prepare for the border reopening
between Hong Kong and Mainland China?

Al: The Group is encouraged by the border reopening between
Hong Kong and Mainland China. Marketing campaigns and
promotions have been launched to capture the business
opportunities brought by the border reopening, including
cooperating with electronic payment platforms, hotels and
shopping malls to offer shopping privileges to tourists from
Mainland China. The Group is also participating in the "Hong Kong
Goodies” Campaign organized by the Hong Kong Tourism Board to
provide exclusive discount for inbound travelers.

Q2: How does the Group expect the sales performance after
the new round of electronic consumption voucher disbursement
to be?

A2: The Hong Kong government announced a new round of
electronic consumption vouchers to be disbursed in two stages, in
April and July 2023. The Group welcomed the policy, which will
help to stimulate the local economy and retail industry, speeding
up the market recovery. Nevertheless, the impact of the electronic
consumption vouchers is expected to be reduced as the amount
has been decreased from HK$10,000 to HKS$5,000.
Notwithstanding, the Group will actively plan aond launch
promotional campaigns to further boost sales.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)
(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.
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