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Corporate News

New Fine Jewellery Collection Inspired by
Invaluable Cultural Heritage

Adhering to its "Trendsetting Craftsmanship” brand
positioning, Tse Sui Luen Jewellery (International) Limited
("TSL Jewellery” or the "Company”, together with its
subsidiaries, the "Group”, HKSE stock code: 417) strives to
bring a transformative voice to the traditional world of fine
jewellery to redefine luxury by unique individuality, self-
actualization and exceptional craftsmanship. With this
vision, the Group continually collaborates with various well-
known designers for new inspiration.

Art of Golden Embroidery is the Group's new collection
inspired by the work of Yao Jianping, the exemplary
practitioner and custodian of the Suxiu tradition. Suxiu
means "embroidery of Suzhou", one of the four major styles
of Chinese silk embroidery which was inscribed in the First
Batch of the National List of Intangible Cultural Heritage of
China in 2006. The Group pioneers the hand-carved gold
embroidery technique, which imitates the texture of threads
and stitches in gold to embody the delicacy of Suxiu.

Combining ancient goldsmith craftsmanship and intricate
enamel technique, the Art of Golden Embroidery collection
pays homage to the illustrious tradition of embroidery.
Inspired by five auspicious themes in one of Yao Jianping's
famed Suxiu work, the collection harmonizes legacy and
creativity, which found expression in five series respectively
titled "Auspicious Clouds Embroidery”, "Blooming Flowers
Embroidery”, "Prosperity Carps Embroidery”, "Auspicious
Dragons Embroidery and ""Prosperity Ginkgo Leaves
Embroidery”. These five series epitomize the unparalleled
value of intangible cultural heritage, encapsulating the
breathtaking beauty and allure of traditional art.

Going forward, the Group will continue to collaborate with
talented and renowned designers around the world to enrich
its product portfolio, further improve its sales performance
and strengthen its competitive edge in the market to create
sustainable returns for shareholders in the long run.
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The new Art of Golden Embroidery collection combined goldsmith
craftsmanship and enamel technique
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Operational Focus

Store network coverage EEHEREES

No. of stores [EfiEE
(As of 30 Sep 2023

new stores opened from e
3 8 Jul to Sep 2023 #HZE2023F9530H)
RNIER2023F7E9B HARIRARR Mainland China 9 At 464
Self-operated HE/% 140
The Group has presence in 118 cities in Fronchised WJ?E i 324
Mainland China Hong Kong & Macau & &2 29
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Japan HA
Total #2%] 501

www.tSlj.com

©Tse Sui Luen Jewellery (International) Limited. All rights reserved. 1



TSL INVESTOR SNAPSHOT
o ()

Sustainable Development

Commitment to Authenticity Commended

For decades, TSL Jewellery has always been a steadfast
proponent of authentic jewellery and taken pride in its
position as a trusted jewellery retailer. Not only is the
reliobility of the Group's products and its commitment to
authenticity a keystone of the Group's success, but these
strengths have also been officially recognized. The
Group is proud to be one of the four jewellery retailers
in Hong Kong to have received the "No Fakes Pledge”
certificate of commendation from the Intellectual
Property Department (IPD) of the HKSAR government in
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September 2023.

The Group has taken part in the "No Fakes Pledge”
Scheme, inaugurated by the IPD in 1998, for over 20
years. The participation demonstrates the Group's
dedication to producing and selling genuine products, as
well as to establishing and upholding honest and
trustworthy trading practices.

In a bid to honor the "No Fakes Pledge" by improving
staff's knowledge and understanding of genuine
gemstones, the Group has been offering to its frontline
staff training in jadeite and pearl. The Group invited a
Japanese pearl expert to do an in-depth introduction on
the characteristics and valuation of pearls in August
2023, which would enable frontline staff to provide
excellent service to customers.
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The Group received the "No Fakes Pledge " Scheme certificate of
commendation from IPD
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Frequently Asked Questions

Q1: How was the Group's sales performance in Hong Kong and
Macau during the National Day holiday compared with the pre-
pandemic level?

Al:  While National Day this year fell on a long weekend, the
number of tourists visiting Hong Kong recovered to around 70% of
pre-epidemic level. Following the opening of new stores in The
Wai and Harbour City in July 2023, the Group's sales performance
in Hong Kong and Macau has steadily resumed, which met the
Group's expectation.

Q2: What is the Group’s expectation for the sales performance
of "Double 11" and Christmas?

A2: Discounts and promotional offers will be provided on different
platforms during "Double 11" and the Christmas season. The Group
expects response in Mainland China during "Double 11" to be more
enthusiastic than in Hong Kong. For the coming Christmas season,
the Group anticipates the local consumer sentiment to recover.
Together with the new products launched, the Group is optimistic
about the sales performance during the festive season.
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Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)

(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.

gﬁ Please consider the environment before printing this newsletter.
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