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Corporate News

Constant Improvements to Stay the Course

Tse Sui Luen Jewellery (International) Limited ("TSL
Jewellery” or the "Company”, together with its subsidiaries,
the "Group”, HKSE stock code: 417), announced its interim
results for the six months ended 30 September 2023 (the
"Period”). The turnover of the Group for the Period
increased by 7.9% to HKS$1,346.5 million. The Group
recorded a loss attributable to owners of the Company for
the Period of HK$58.2 million and the loss per share for the
Period was 23.4 HK cents.

With gold being a reliable store of value, the demand for
gold jewellery has strongly outperformed those of natural
diamonds and other kinds of gem set jewellery in times of
macroeconomic uncertainty. The Group responded to the
change in consumer behavior by placing more emphasis on
its gold jewellery business across all operating regions during
the Period.

As the number of visitors to Hong Kong and Macau has
steadily rebounded after travel restrictions were lifted in
early 2023, the Group achieved a notable increase in the
turnover of its Hong Kong and Macau retail business with
same-store sales growth during the Period.

For the operation in Mainland China, the Group recorded a
slight increase in the turnover of its self-operated stores
with same-store sales growth. During the Period, the Group
has focused more on its pure gold business to partially
compensate for the loss of sales caused by the sharp decline
in diomond demand.

As the global economy is still clouded by uncertainties, the
Group will remain committed to upholding quality in design
and craftsmanship as well as optimizing the sales mix and
retail network in all operating regions, ensuring to capture
any new opportunities that may come in this post-pandemic
era. Going forward, the Group will stay cautious and
adaptive while keeping a watchful eye on market
developments to overcome the headwinds and achieve
sustainable long-term growth.
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(From left) Mrs. Annie Tse, Chairman and CEO of the Group and Ms.
Estella Ng, Deputy Chairman, Chief Strategy Officer and CFO of the
Group
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Operational Focus

new stores opened from

Store network coverage EEIHEREES
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KNIER2023F10E12H A BERR Mainland China & Bl A it 451
Self-operated 55/5 128
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Sustainable Development

TSL Jewellery's Commitment to
Outstanding Service Recognized

The Group has demonstrated unremitting commitment
to providing outstanding shopping experiences for its
customers. Having steadfastly adhered to the customer-
oriented business philosophy and prioritized integrity, a
high standard of customer service was maintained for
the TSL | #{#li#, DUO by TSL and TSL TOSI brands. The
Group is proud to receive the "2023 Excellent Service
Retailer of the Year - Chain Stores” award from the
Hong Kong Retail Management Association, which
recognized the Group's service excellence. The award

motivates the Group to constantly improve customer HAILERS - EESEENMNRETIHE - BREEENRY - ERER
service.

Additionally, aofter two years of brand building and
optimization of operations and service, DUO by TSL, the
Group's brand that targets couples, has received two
awards, namely, the "2023 Quality Service Retailer of
the Year of Flagship Stores - Gold Award” and the
"2023 Quality Service Retailer of the Year - Watch &
Jewellery Category Award" for its outstanding service.
Alongside three other awards received this year, these |
accolades are testaments to the Group's commitment to |
upholding its values and always maintaining the highest
standard of customer service.

In the meantime, the Group will continue to strengthen
employee training in pursuit of service excellence, while
adhering closely to the core positioning of "Trendsetting
Craftsmanship” to provide customers with an
extraordinary shopping experience.
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Frequently Asked Questions

Q1: How did the Group’s business perform during the
Christmas and New Year holidays?

Al:  The Hong Kong Government has introduced large-scale
campaigns to boost consumption, with the ultimate goal of
revitalizing the retail and catering industries and stimulating the
overall economy. The sales performance of the Group recorded
year-on-year growth during the holiday period due to the low
base figure recorded last year. However, the growth of the
Group's sales performance has fallen short of expectations as the
recovery of consumption sentiment was slow.

Q2: Is the performance of the Group affected by the growing
number of outbound Hong Kong travelers to Mainland China?

A2: Northward traveling and consumption have caught on since
last year after the border reopening between Mainland China and
Hong Kong. Coupled with the “Immediate Toax Refund upon
Purchase” pilot scheme in Shenzhen shopping malls, the sales
performance of the retail industry in Hong Kong has been
impacted, with the Group also being affected to a certain extent.
The Group will keep launching different promotional campaigns
and discount offers to maximize sales during peak season.

B1: SETEEHEAMERBOFHHERRNG ?

1 HBHFEL T ZSREARES URIBAMBE -
HMRESEMENE - HTHEEBLCHERE - EEER
MR EEERBELLIER - HILHEREFRS
EEE - 24T - AREERSRERRE - £EEFESR
BRVRBARGR -

fE2: EEMFERBEEEEFENE " LEE.
IR ARUENMR B E ?

£2: BEFRMBEEFEIUSHERERG®E - "46
EHE  BBEE - I ERIE D BEHITHRIZER
TENEENR , it - AMBEXNFHERERIE
E MEENEBTZI -—ERENTE - EEKE
BAREARNEEEBRIFNER  BNERFRS
SHEERE -

Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.
Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company”, together with its subsidiaries the "Group”)

(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or

completeness of the information herein.

gﬁ Please consider the environment before printing this newsletter.
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