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Corporate News
Batten Down the Hatches

Tse Sui Luen Jewellery (International) Limited ("TSL
Jewellery” or the "Company”, together with its subsidiaries,
the "Group"”, HKSE stock code: 417), issued a profit warning.
The Group expected to record a significant loss attributable
to owners of the Company of not less than approximately
HK$220 million for the year ended 31 March 2024 (the
"Year").

The Group's business in Mainland China has been facing
grave challenges. Consumer sentiment on luxury products,
especially on natural diamond jewellery, have dampen due to
the downturn in real estate market. The Group has been
transforming its business model and focusing on pure gold
products business to adapt to the drastically change in sales
mix. During the Year, the sales performance of gold jewellery
outperformed, yet it is unlikely to mitigate the impact of
sharp decline in market demand for natural diamond
jewellery as it yielded lower profit margins.

In Hong Kong and Macau, the Group's business has gradually
improved since border reopened. Both governments have
actively launched multiple large-scale activities and
conducted diverse promotional campaigns to spur economic
revival. These moves have contributed to the notable
increases in turnovers and same store sales during the Year.
Nevertheless, post-pandemic recovery encountered
resistance due to complicated external factors and revenge
outbound travel of local residents. In addition, tourists have
been replacing the consumption-based travel pattern with in-
depth travel, causing the recovery in the Group's business to
lag behind expectation. Meanwhile, the recovery pace of the
business of Hong Kong and Macau remained insufficient to
alleviate the pressure exerted by the depreciation of
Renminbi and persistently high interest rates.

Although the path to revive consumer confidence remains
long, the Group is committed to upholding quality in design
and craftsmanship as well as optimizing the sales mix and
retail network while staying abreast with industry
developments and market changes, in addition to maintaining
adequate cash flow and capitalizing on opportunities that
arise in the evolving retail landscape.

The Group issued profit warning expecting downhill performance
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Operational Focus

new stores opened from

Store network coverage (EEHERBEES
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Sustainable Development

Primed for Success
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challenges and various risks. Responding to the impacts 7‘;; FIFET -
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focusing on gold jewellery products across all operating 5 - " )

regions to meet the changing consumers' demand. The
Group is also determined to develop its franchise skzk  &EEBLE=EES  FEEBESUBEIHERE  LUSERERE
business in Mainland China. To cope with business IBEEMTIBERE -

transformation, the Group is implementing measures to ;

reorganize its operational structure, including cost
control strategies, such as restructuring store network,
streamlining organization functions through human
resources allocation, substantial reduction in staff costs
and restructuring inventory mix. A restructuring expense
of not less than HKS$70 million is involved in the expected
loss. The Group believes considerable time and
monetary investment will be involved to adapt to the
rapidly changing sales mix and market trends before
profitability could be turned around.

The Group will continue to cautiously respond to
challenges and closely monitor market developments, to
overcome difficulties and achieve long-term sustainable
development.

The Group focuses on gold jewellery products to cater for market needs
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Frequently Asked Questions

Q1: How was the Group's sales performance during the Easter [§1: SEEREFEHREINVEERIRMM@ ?
holiday?
Al: A significant proportion of the local population travelled out &1 RSHENEEMEMEBINIRE - AMHER

of the city during the Easter holiday. The local consumption ﬂm““r% FREENFIARERIHERR - ;EE\.H;-’
atmosphere remained weak, affecting the sales performance of EEELARNREEDRITINES - BNERFRS

the Group during the holiday. The Group will keep launching SHEE -
different promotional campaigns and discount offers to maximize
sales during peak season.

Q2: What is the Group's view on the gold price trend and high pmy. @Y S EEBRELERSLEAEE? &
demand for gold? How will the Group cater for market needs? EENARsHEEE ?

A2: Influenced by external factors, the demand for gold is strong.

The Group believes that the upward trend in gold price and strong &2: HRINEREZEFE  SSHWHEKEY - £EE
gold demand will continue. The Group will adjust the business EEEBLABBEMNBEEEHTRKBEEHE - £EERKERMS
strategies to cope with the market situation and actively transform 1557 - FAEEBREFEE  UEBETERIENE
its business model. Other than focusing on traditional Chinese #l - [RIEBHETEHRIEE VSiiEm @ EFNEHEL
wedding gold jewellery, the Group will also launch gold products [ SeiEAERE VH - EEELEL=HEE

with trendy designs for daily wear purpose. The Group will 0 . &I:T4EFERYSERELURIERT 14 -
continue to monitor the market situation and formulate

corresponding strategies to capture business opportunities.

Investor relations contact: ir@tslj.com

TSL Investor Snapshot is a business update sent to investors and media every three months.

Disclaimer: This report was prepared by Tse Sui Luen Jewellery (International) Limited ("TSL Jewellery” or the "Company’, together with its subsidiaries the "Group”)
(incorporated in Bermuda with limited liability) for reference and general information purposes only. It is not intended to be a recommendation with respect to any investment
decisions and should not be construed as an offer to transact any securities, or solicitation of an offer to transact any securities. The information contained in this newsletter has
been prepared using the information available to the Company at the time of preparation. No representation or warranty (express or implied) is given as to the accuracy or
completeness of the information herein.
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